EXPARTE GRLATE FILED

WILLKIE FARR & GALLAGHER Three Lafayerte Centre

1155 21st Street, N'W
Washington, DC 20036-3384

202 328 8000
9 February 1999 Fax: 202 887 8979

Magalie Roman Salas, Secretary
Federal Communications Commission F?
445 12th Street, SW ECE,VED

Washington, DC 20554

Re: Ex Parte Filing FEB -91999
CC Docket No. 96-115 HNNuanu"a
O 0 i a2

Dear Ms. Salas:

On February 8, 1998, the Little Yellow Pages forwarded
the attached letter to Chairman Kennard urging the
Commission to adopt rules implementing Section 222 (e) that
will guarantee independent directory publishers access to
SLI controlled by the Bell system companies.

Pursuant to the Commission's rules, two (2) copies of
this letter are being filed. Please call the undersigned
at (202) 429-4730 if you have any questions regarding this
filing.

Sincerely,
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Sophie J. Keefer

No. of Copiag rae!
List ABCDE 0 (’*Q‘L?x

&
—_—

Washington, DC
New York

Paris
0081783.01 London




<

. [ ] . 8
) e lttle 2621 Green River RU. Suit 1207 C CA 91720
2621 Gri . Suite 8207, Corona,
LA Ye OWPagESo (909) 734.0201 + (414) 777.9569
veping Buslaesa Close To Mome l

Fax (909) 21,_@9-6982

Februacy 8, 1999

The Honorable William Kennard
Federal Communications Commission

445 12" Sireet, SW
Washingion, DC 20554
RE: Section 222(e)

Dear Chairman Kennaed;

1 would like 1o take this opporiunity to relay what |eonsider to be very importang issues in
reference to the Commuaications Act passed by congress in 1996, You will be cpasidering on
February 25™, an order on Section 222(¢). which guaranices independent publishers access W
subscriber information “on a timely and unbundied basis™ and it is critically implrtant that
ongoing decisions in regard to that section are fair und cyuitable w alt parties — ot just the
TelCu's und local carriers. 1 am an indepondent publisher ol Yellow Pages and this order impacts
my business in the most compelling of ways = the cost o my cumpany, and the production of an
accurate direclory.

I have been involved in the Yellow Pages an Dircetory industey for nearly 3 decgdes, OF that
time, | have spent nearly half with various Bell System companics (Bell South. MYNEX, South
Western Bell). { was employed with these companies in several positions from Sgles consultant to
District Manager sa | have experience with how the teluphone compuanics \\pcrau;v;; and function.

During my tenure with the Bell System, 1 withessed o strategy thin allowed the Beleo Directory
Publishers to have a definite and unfair advantage, The advantage tics in their ednplete control
over Seevice Order Activity (8.0.A.). aka Service Listing Information (SLL. in ghort — listing
control. ‘The control listings impacts the accuracy uver the basic information utilfzed in Yellow
pages and Dircctories. 1t is eritical o my business. f

(L was, and still is. very easy to charpe exorbitant rates of advertisers whon the gelCo can easily
prove that the competitors information is at least 1 ycar old and possibly ot of date. Please note
that in some cases the TelCo’s can and do charge as much as J00% higher rul‘csg}han competitors
(Independent Publishers) for the same praduct. By causing the information to b\m v..m'tdalcd or
incorrect, and then having their representatives el potential customers the advegtising dallar they
inight spend with an independent will by “wasted™ on inuceurate books they congrol not only their
business — but in efMect they dominate and control mine too, In what industey is !hm allowed? Is
Gienersl Motors the only company allowed to add salcty features (o their cars in}q:a tlimcly man.ncr?
Would Ford and Chrysler allow their praduct 1o be so impacted by a compcmnrggwuh sn unfair
advantage? | think oot
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The vontrol of this information also iipacts the reason advertisers purchase Yellow Page
Advertising = USAGE. 10 the TelCo s ure allowed 1o control the data then they cin impact
USAGL and cause immenses harm o independent publishers like mysell. Those ¢F us who choose
t compete with the Tolephone Companies believe that wmpulumn i the Illubln{\d of change.
und that we can produce n “dettee mouscieap”™ than the Jarge TelCo's. However, njw control of
vilal information by the TelCo's doesn 't atlow us t competc. it Toxlers nmnupnli Fhave fost
large clients because they are controlled by the TelCo’s and their Tear tactics, In fact, the tactics
extend to sinall companies also. About 3 bluck up the street from my oflices is .IJ, PA wha is well
known in the community. She and my wite serve on several ocal exceutive hondls togethier, bt
when approached to place a smiadt ad in bur book this is what my salesperson \v.na told, “{t seems
that only the Phane compiny cun u..\Hy serve my needs, Wiey have all the right nllurm.\uon s
subtle. but the inherent prejudice is there.

I our industry we know that change is constint, I some cases there con be 25« dd)% change of
information, ur listings cach yeor. This enormous chiange is made up new ,_,mwll‘, people moving
in . moving out, businesses changing ur leaving, The’ felCu's document have lhua information
accurutely documented with SLI/SOA. They must be held responsible 1o hmn:hjhus information,
un-bundied and at reasonable rates. Unbair competition is at the heart ot the lcl(.,v_u s desire to
keep data from rival publishers. i

1t has been nearly 3 years since tis act was p.mcd but with out clear aind Iun.c.ﬁll
implementation it is impossible w make the TelCo's and local carniees respond m my needs as
publisher for accurate data. 1 don’t mind going heud-to-head with them, but 1 c:m)\m do n
wnarmed. 1 ask for your considecation in this mater,

Please feel free 1o call me is you have ity uestions, (909) 734-0201 Eixt 140.
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Sincercly,

Sal Oona\lez @/ ,
President :

The Little Yetlow Pages
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